
37 
Universitas Esa Unggul 

 

DAFTAR PUSTAKA 

Ardianti Anne, (2023). Merchandise Blackpink Laris Manis di Marketplace. Onlie 

at: wartapesona.com . diakses pada 25 agustus 2023 pukul 22:13 WIB. 

Ardian, D. (2016). Lagu Debut BLACKPINK Langsung Masuk Top Chart    . 

Hot.Detik.Com. 

Azwar, S. (2015). Metode Penelitian. Pustaka Belajar. 

Çelik, I. K. (2019). The effects of consumers’ FoMo tendencies on impulse 

buying and the effects of impulse buying on post- purchase regret: An 

investigation on retail stores. Bolu Abant Izzet Baysal University, 10(3). 

Retrieved from 

https://lumenpublishing.com/journals/index.php/brain/article/view/2189 

Dalimunthe, I. A., Hariyadi, A. P., Agustin, S. D., & Safitri, D. (2022). The Role 

of Korean Pop Culture in Changing the Behavior of Teenage Kpop Fans 

Among IKOM UNJ Students. The 2nd ICHELSS, 95–105. 

Engel, J. F., Blackwell, R. D., & Miniard, P. W. (1995). Consumer Behavior. The 

Dryden Press. 

Fadillah, A. S., & Ratnasari, L. (2023). Fanaticism of Consumptive Behavior of 

Merchandise Purchasing in Student Boyband Fans. Formosa Journal of 

Science and Technology, 2(1), 27–38. 

https://doi.org/10.55927/fjst.v2i1.2339 

Helen. (2023). Belum Move On, Berikut Momen-momen Seru di Konser 

BLACKPINK Jakarta 2023. PramborsFm. 

https://www.pramborsfm.com/music/belum-move-on-berikut-momen-

momen-seru-di-konser-blackpink-jakarta-2023/all 

Iyer, G. R., Blut, M., Xiao, S. H., & Grewal, D. (2020). Impulse buying : a meta-

analytic review. Journal of the Academy of Marketing Science, 48, 384–

404. https://doi.org/10.1007/s11747-019-00670-w 

Kamalia, D., Djajadinata, M., Gunawan, F. H., & Gunadi, W. (2023). The Role of 

Hedonic Motivation and FOMO on the Impulsivity of e- Commerce Users 

during COVID-19 Pandemics in Indonesia. 4464–4475. 

https://doi.org/10.46254/an12.20220851 

Khairunnisa, A. F., Priyatama, A. N., & Astriana, S. (2021). Impulsive Buying 

Pada Fans K-Pop Di Twitter. Jurnal Psikohumanika, 13(2), 1–9. 

https://doi.org/10.31001/j.psi.v13i2.1332 

Mai, N. T. T., Jung, K., Lantz, G., & Loeb, S. G. (2003). An Exploratory 

Investigation into Impulse Buying Behavior in a Transitional Economy: 

A Study of Urban Consumers in Vietnam. Journal of International 

Marketing, 11(2), 13–35. https://doi.org/10.1509/jimk.11.2.13.20162 



38 
Universitas Esa Unggul 

 

 

Minor, J. M. (2005). Perilaku Konsumen. Erlangga. 

Moon, K. (2019). Everything to Know About K-Pop Group BLACKPINK. 

Time.Com. 

Sapira Linda. (2023). ”Cari Berkah di Konser Blackpink” online at: liputan6.com 

diakses 25 agustus 2023 pukul 22:00 WIB. 

Nadya, F. (2023). Indonesia jadi Negara Ketiga Penggemar BLACKPINK 

Terbanyak di Dunia! PramborsFm. 

https://www.pramborsfm.com/music/indonesia-jadi-negara-ketiga-

penggemar-blackpink-terbanyak-di-dunia/all 

O’Creevy, M. F. (2019). Money Attitudes, Personality and Chronic Impulse 

Buying. International Association of Applied Psychology, 69(4). 

Oktariana, Y., & Wijaya, E. (2013). Faktor‐Faktor yang Mempengaruhi Impulse 

Buying Pada Hodshop Bengkulu. Ekombis Review, 7(1), 10–22. 

https://doi.org/https://doi.org/10.37676/ekombis.v7i1.696 

Putra, A. F. I. (2023). Fenomena Korean Wave dan Selera Khalayak Indonesia. 

Kumparan.Com. 

Ramadhani, C. (2022). Tiket Konser Blackpink Day 1 Ludes Hanya Dalam 10 

Menit. Berita Satu. https://www.beritasatu.com/lifestyle/999651/tiket-

konser-blackpink-day-1-ludes-hanya-dalam-10-menit 

Rana, Dr. S., & Tirthani, J. (2011). Effect of Education, Income and Gender on 

Impulsive Buying Among Indian Consumer an Empirical Study of 

Readymade Garment Customers. Indian Journal of Applied Research, 

1(12), 145–146. https://doi.org/10.15373/2249555X/SEP2012/50 

Rizaty, M. A. (2022). Wabah K-Pop Makin Menyebar di Dunia  . Katadata.Co.Id. 

Rook, D. W. (1987). The Buying Impulse. Journal of Consumer Research, 14(2), 

189–199. 

Oktafian Ilham. (2023). "Cerita Penjual Aksesori Blackpink”, online at: 

detik.com. Diakses 25 agustus 2023 pukul 22:00 WIB. 

Safitri, Y. W. (2020). Gambaran Pembelian Impulsif pada Mahasiswa yang 

Berbelanja Online di Fakultas Psikologi Universitas Bosowa Makassar 

[Universitas Bosowa Makassar]. 

https://repository.unibos.ac.id/xmlui/bitstream/handle/123456789/3509/2

020%20YUYUN%20WIDYA%20SAFITRI%204513091070.pdf?sequen

ce=1&isAllowed=y 

Sari, A. E. (2014). Analisis faktor yang mempengaruhi pembelian spontan. Jurnal 

Sains Pemasaran Indonesia, 13(1), 55–73. 

https://doi.org/https://doi.org/10.14710/jspi.v13i1.55-73 



39 
Universitas Esa Unggul 

 

 

Sinaga, D. (2014). Buku Ajar Statistik Dasar. UKI Press. 

Special Content: Fenomena Korean Wave, Demam yang Belum Akan Reda. 

(2021). 

Srinarwati, D. R. (2023). Shopping simulation : BTS army hyper-reality on the 

Tokopedia marketplace. Jurnal Studi Komunikasi, 7(2), 461–474. 

https://doi.org/10.25139/jsk.v7i2. 

Sugiyono. (2009). Metode Penelitian Pendidikan Pendekatan Kuantitatif,. 

Kualitatif, dan R&D. Alphabeta CV. 

Sugiyono. (2015). Metode penelitian Kuantitatif Kualitatif dan R & D. Alfabeta. 

Sugiyono. (2017a). Metode Penelitian Kualitatif Kuantitatif dan R&D. Alphabeta 

CV. 

Sugiyono. (2017b). Metode Penelitian Kuantitatif. Alfabeta. 

Universitas Stekom Pusat. (2022). Blackpink. Ensiklopedia Dunia. 

https://p2k.stekom.ac.id/ensiklopedia/Blackpink 

Utami, C. W. (2010). Manajemen Ritel Strategi dan Implementasi Operasional 

Bisnis Ritel Modern Di Indonesia. Salemba Empat. 

Verplanken, B., & Herabadi, A. (2001). Individual Differences in Impulse Buying 

Tendency: Feeling and No Thinking. European Journal of Personality, 

15(S1), S71–S83. https://doi.org/https://doi.org/10.1002/per.423 

www.wowkeren.com. (2023). Merchandise Kolaborasi BLACKPINK X Starbucks 

Ludes Dalam Sekejab. Www.Wowkeren.Com. 

  

  


